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Agenda

10:00-10:05 Agenda Andreas Goldau — Ooredoo Group Investor Relations
10:05-10:20 Welcome, Dr. Nasser Marafih, OG CEO

10:20-10:40 Strategy Update, Jeremy Sell, OG CSO

10:40-11:00 Finance Update, Ajay Bahri, OG CFO

11:00-11:20, B2B — A growth engine for Ooredoo, Tom Craig, Senior Director B2B
11:20-11:40 Opco presentation: Qatar

11:40-12:00 Opco presentation: Algeria

12:00-12:45 Q&A

12:45-13:00 Meet the Ooredoo Group Team

13:00-14:00 Lunch
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Ooredoo Footprint: B2B Addressable Market of
$10Bn

Covering
more than
9 million

companies

Mobile voice
and data $6bn

L]

Fixed voice and
data $4bn
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B2B Opportunity in Footprint

Market Opportunity in $bn
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B2B Revenue Grew 9.4%

04 03 0.2 0.2 0.4 0.2 2.8 YoY Ql 2014-2015
Algeria Tunisia Iraq Kuwait Qatar Oman Indonesia

Market Size Source: BCG
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An Entrepreneurial Mindset - Digital Natives

91% of youth across

the MENA region
believe the internet and
technology encourage
them to be more
entrepreneurial
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business

The answer of MENA
youth to the question of:
Would you like to have
your own company?

83 I
84 !

Tunisia
Lebanon
Egupt
Morocco
Qatar
Jordan
KSA
Syria
UAE
Algeria
Irag
Kuwait
PAA

Libya
Oman
Bahrain

Source: New Horizon, Young Arab and Connected, Survey conducted on MENA Youth, Ooredoo
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Rapid ICT Growth

Market Value/Segment

Huge growth potential
across our different
segments on our footprint,
with value being
concentrated in SME &
SOHO

Source: BCG, Ooredoo B2B Market Sizing, 2010-16

As an example, the percentage of SME & SOHOs in Indonesia is around
99% of the total potential companies, contributing to 57% of the GDP
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SME ICT Spend CAGR

SMEs in the Middle East
are rapidly adopting ICT

solutions, growing faster
than Western Europe and
North America

10%
4%
u% .

Wastem Euvope Moty Aurvestico Mickda Exst

Source: Deloitte, Technology, Media and Telecommunication Prediction 2014
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Growing Economies - Triggers & Barriers

Fast-growing

2015 GDP YOY Growth
shows that countries on
Ooredoo Business footprint
are growing faster than the
rest of the world's growth

- Coradon Average ;-:if‘ ' Challenging Busmess
’ Environment i

‘Relatively difficult business |

~envronment reflected in -

~ the doing/starting business

. rank, which adds more 4
challenges toour |

Dolng business

customers. 4

Source: IMF, Global Economy Forecast, Oct 2014
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Source: Doing Business Report, World Bank, 2015
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Growing with our Customers - Building Trust

Customer Base
Growth

More than 25% customer
base growth in the course
of last year, reflecting how

Ooredoo became the
operator of choice
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2014 Actual
YOY Growth

Major Wins

Ooredoo Business
growth - which is faster
than the average GDP

growth of countries

on our footprint

Ooredoo Business is the
trusted partner of major
businesses worldwide

3.6%
GDP Growth YOY Revsnue
2004 vs. 2013 Growth
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Our Transformation Agenda

Partnership

& Alliances

People &
Organisation

etisalatD

ERICSSON =

Business

Brand B2B Portfolio

ooredoo World-class
Channel
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B2B Brand - Engage & Inspire e

ooredoo

Our Vision

Our Promise
. 3 o o r\ e - O o Empowering businesses
Supporting businesses

to succeed through unleashing

to achieve more by delivering bUSlneSS the limitless opportunities of
always-on and secure the new connected economies

communications
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Building Customer Conversations

PARTNERS

QOQREDQO

ACCREDITED

COorecoo

LA

11
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Products - Equipped to Deliver

Learning from
Previous
experiences

First ganar
architectur

Fomd Line Commercial Buncies

Mobila Yolcs Shome

business
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M2M - The First Group Product Launch

Ooredoo
addressable
market

201% 2015 201& 2017 2018

® Hedlthcore
@ Publc ® Bulicing & Security
® Retail & Finance # Transport 8 Logistics
® Energy & Utilties m[. Consumer Blectronics
® Industial Automction ® Automotive
oOo0oMNreocoo
business

Partnership
& Alllonces

Key elements
to success

Demand driven
segmentation

Innovation

&

Alliances

One for all
cloud-based
architecture
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To Summarize

Launch of

Serving high l

Ooredoo
Busmets: eservnng growth |§12?)22 bel)j(&::tse sd First pan regional An industry
ComptaIGoaton entrepreneurial o row’ at Souble launch of cloud leading team of
iseds of over O customers, with dgi He- S gt based M2M world-class B2B
rapid adoption of B platform. talent.

companies
across our
footprint.

ICT three years.
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Thank you

Follow us .
Website: ooredoo.com

Email: IR@ooredoo.com
Twitter: @OoredoolR

Upcoming

2015 1H Results — August 2015 TBD
events



